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SUSTAINABILITY STRATEGY 2050



SUSTAINABILITY AT 
THE SERVICE OF 

CITIZENS



Sustainability integrated into the organisation

Meeting today's needs without jeopardising the ability of future generations to meet their
own needs

SUSTAINABILITY AT THE 
SERVICE OF CITIZENS 

FCC Medio Ambiente Iberia is a citizen services organisation with a leading role in providing
environmental services. For 110 years, it has contributed to the transformation and modernisation
of cities, improving people's quality of life.

BEING A LEADER IN THE 
PROVISION OF SUSTAINABLE 

SERVICES. 



SUSTAINABILITY Strategy

Being sustainable means achieving an economic, social and environmental equilibrium.

To achieve this balance, FCC Medio Ambiente has established a Sustainability strategy that
allows a series of thoughtful actions to be planned, whose purpose is to provide social,
environmental and economic value.

SOCIAL ECONOMIC

ENVIRONMENTAL



2022 
Action 
plan

2024 
Action 
plan

Roadmap towards 2050

It is about offering a vision of how we want our organisation
to be in 2050. In order to fulfil its strategy, it launched its
first Sustainability Action Plan for 2020-2022

A long-term sustainability strategy



Aligned with the 
SDGs



THE 2030 AGENDA MARKS THE PATH OF 

RECONSTRUCTION

The 2030 Agenda for Sustainable Development, as well as the Paris Agreement on climate change,
have become a key point of reference for global development. Their main challenge is to build
societies in which human rights, the planet and its natural resources are protected.

The SDGs pursue
equality among
People, and strive
to protect the
Planet and ensure
Prosperity.



Sustainable Development Goals (SDGs)



Sustainable Development Goals (SDGs)

By prioritising the goals, the organisation contributes to greater environmental,

economic and social prosperity through:

 Staff development: generation of talent, diversity and equal opportunities,
occupational safety and health, social inclusion.

 Green growth and the fight against climate change: efficient consumption
of water, energy and other resources, waste prevention, technological innovation,
low-carbon processes and services, and biodiversity protection.

 A favourable work environment: fight against corruption, peace and social
stability, quality and transparency in the value chain.

 Public-private partnership and opening up to the third sector.



Sustainability 
Strategy 



SUSTAINABILITY Strategy

This long-term (2050) sustainability strategy is integrated into the whole organisation and focuses
on combining the knowledge it has gained over more than 100 years of business with the development
of innovative technologies that allow it to offer its clients more efficient services that cause minimal
inconvenience to citizens (concept of 'friendly' service), more respectful in the consumption of resources,
and which contribute to genuinely making cities more sustainable and inclusive.

Special relevance is given to equal opportunity policies and the occupational integration of disadvantaged
groups, as well as the promotion of actions that reinforce the commitment to the circular economy, the
fight against climate change and reducing the carbon footprint.



Four lines have been defined to guide the actions of FCC
Medio Ambiente in terms of sustainable management:

ENVIRONMENT

SOCIAL

EXCELLENCE

GOVERNANCE

STRATEGIC LINES



PLEDGES ENVIRONMENT

CIRCULAR ECONOMY AND EFFICIENCY IN THE USE OF RESOURCES

●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●

CLIMATE AND ENERGY 

●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●



PLEDGES

WATER

●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●
BIODIVERSITY

●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●

ENVIRONMENT



PLEDGES

ENVIRONMENTAL CONTAMINATION

●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●

ENVIRONMENT



PLEDGES

STABLE EMPLOYMENT 
●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●

TRAINING AND RETENTION OF TALENT 
●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●

SOCIAL



PLEDGES

EQUAL OPPORTUNITIES 
●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●

SAFE COMPANY 
●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●

SOCIAL



PLEDGES

HEALTH AND WELL-BEING 
●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●

STRATEGIC PARTNERSHIPS 
●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●

SOCIAL



PLEDGES EXCELLENCE

RESPONSIBLE PURCHASING AND PROCUREMENT
●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●

MANAGEMENT SYSTEMS
●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●



PLEDGES EXCELLENCE

SMART CITIES
●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●

INNOVATION
●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●



PLEDGES GOVERNANCE

RISK MANAGEMENT

●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●
ETHICS AND CORRUPTION

●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●



thank you very much


